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PART I

ITEM 1.BUSINESS.

BUSINESS OF GOODYEAR

The Goodyear Tire & Rubber Company (the “Company”) is an Ohio corporation organized in 1898. Its principal offices
are located at 1144 East Market Street, Akron, Ohio 44316-0001. Its telephone number is (330) 796-2121. The terms
“Goodyear,” “Company” and “we,” “us” or “our” wherever used herein refer to the Company together with all of its consolida
U.S. and foreign subsidiary companies, unless the context indicates to the contrary.

We are one of the world’s leading manufacturers of tires, engaging in operations in most regions of the world. In 2012,
our net sales were $21 billion, Goodyear’s net income was $212 million, and Goodyear's net income available to
common shareholders was $183 million. Together with our U.S. and international subsidiaries and joint ventures, we
develop, manufacture, market and distribute tires for most applications. We also manufacture and market
rubber-related chemicals for various applications. We are one of the world’s largest operators of commercial truck
service and tire retreading centers. In addition, we operate approximately 1,300 tire and auto service center outlets
where we offer our products for retail sale and provide automotive repair and other services. We manufacture our
products in 52 manufacturing facilities in 22 countries, including the United States, and we have marketing operations
in almost every country around the world. We employ approximately 69,000 full-time and temporary associates
worldwide.

AVAILABLE INFORMATION

We make available free of charge on our website, http://www.goodyear.com, our annual report on Form 10-K,
quarterly reports on Form 10-Q, current reports on Form 8-K, and amendments to those reports as soon as reasonably
practicable after we file or furnish such reports to the Securities and Exchange Commission (the “SEC”). The
information on our website is not incorporated by reference in or considered to be a part of this Annual Report on
Form 10-K.

RECENT DEVELOPMENTS

Venezuelan Currency Devaluation. On February 8, 2013, the Venezuelan government announced the devaluation of
its currency, the bolivar fuerte, effective February 13, 2013. The announcement indicated that the official exchange
rate would be changed from 4.3 bolivares fuertes to each U.S. dollar to 6.3 bolivares fuertes to each U.S. dollar. The
announcement provided limited details and we will not be able to fully assess the effect of the changes on our future
results of operations until after the government publishes the decree in the Official Gazette, which is expected on
February 13, 2013.

We expect to record a charge in the first quarter of 2013 in connection with the remeasurement of our balance sheet to
reflect the devaluation. If calculated at the announced official exchange rate of 6.3, the charge is expected to be
approximately $100 million, net of tax. The devaluation did not affect our results of operations or financial position
for the year ended December 31, 2012.

For further information, see “Item 1A. Risk Factors” and “Item 7. Management's Discussion and Analysis of Financial
Condition and Results of Operations — Liquidity and Capital Resources — Overview” in this Form 10-K.
DESCRIPTION OF GOODYEAR’S BUSINESS

GENERAL INFORMATION REGARDING OUR SEGMENTS

For the year ended December 31, 2012, we operated our business through four operating segments representing our
regional tire businesses: North American Tire; Europe, Middle East and Africa Tire (“EMEA”); Latin American Tire;
and Asia Pacific Tire.

Financial information related to our operating segments for the three year period ended December 31, 2012 appears in
the Note to the Consolidated Financial Statements No. 7, Business Segments.
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Our principal business is the development, manufacture, distribution and sale of tires and related products and services
worldwide. We manufacture and market numerous lines of rubber tires for:

automobiles

trucks

buses

aircraft

motorcycles

farm implements

earthmoving and mining equipment

tndustrial equipment, and

various other applications.

In each case, our tires are offered for sale to vehicle manufacturers for mounting as original equipment (“OE”) and for
replacement worldwide. We manufacture and sell tires under the Goodyear, Dunlop, Kelly, Debica, Sava and Fulda
brands and various other Goodyear owned “house” brands, and the private-label brands of certain customers. In certain
geographic areas we also:

retread truck, aviation and off-the-road, or OTR, tires,

manufacture and sell tread rubber and other tire retreading materials,

provide automotive repair services and miscellaneous other products and services, and

manufacture and sell flaps for truck tires and other types of tires.

Our principal products are new tires for most applications. Approximately 84% of our sales in 2012 were for new
tires, compared to 83% and 84% in 2011 and 2010, respectively. Sales of chemical products and natural rubber to
unaffiliated customers were 6% in 2012, 7% in 2011 and 6% in 2010 of our consolidated sales (13%, 17% and 14% of
North American Tire’s total sales in 2012, 2011 and 2010, respectively). The percentages of each segment’s sales
attributable to new tires during the periods indicated were:

Year Ended December 31,
Sales of New Tires By 2012 2011 2010
North American Tire 76 % T2 % T4 %
Europe, Middle East and Africa Tire 94 95 93
Latin American Tire 92 89 93
Asia Pacific Tire 86 84 84

Each segment exports tires to other segments. The financial results of each segment exclude sales of tires exported to
other segments, but include operating income derived from such transactions.

Goodyear does not include motorcycle, aviation or all terrain vehicle tires in reported tire unit sales.

Tire unit sales for each segment during the periods indicated were:

GOODYEAR’S ANNUAL TIRE UNIT SALES — SEGMENT

Year Ended December 31,
(In millions of tires) 2012 2011 2010
North American Tire 62.6 66.0 66.7
Europe, Middle East and Africa Tire 62.7 74.3 72.0
Latin American Tire 18.1 19.8 20.7
Asia Pacific Tire 20.6 20.5 21.4
Goodyear worldwide tire units 164.0 180.6 180.8
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Our replacement and OE tire unit sales during the periods indicated were:
GOODYEAR’S ANNUAL TIRE UNIT SALES — REPLACEMENT AND OE

Year Ended December 31,
(In millions of tires) 2012 2011 2010
Replacement tire units 114.4 132.2 133.0
OE tire units 49.6 48.4 47.8
Goodyear worldwide tire units 164.0 180.6 180.8

New tires are sold under highly competitive conditions throughout the world. On a worldwide basis, we have two
major competitors: Bridgestone (based in Japan) and Michelin (based in France). Other significant competitors
include Continental, Cooper, Hankook, Kumho, Pirelli, Toyo, Yokohama and various regional tire manufacturers.
We compete with other tire manufacturers on the basis of product design, performance, price and terms, reputation,
warranty terms, customer service and consumer convenience. Goodyear and Dunlop brand tires enjoy a high
recognition factor and have a reputation for performance and product design. The Kelly, Debica, Sava and Fulda
brands and various house brand tire lines offered by us, and tires manufactured and sold by us to private brand
customers, compete primarily on the basis of value and price.

Although we do not consider our tire businesses to be seasonal to any significant degree, we historically sell more
replacement tires in North American Tire and EMEA during the third quarter.

GLOBAL ALLIANCE

We have a global alliance with Sumitomo Rubber Industries, Ltd. (“SRI”’). Under the global alliance, we own 75% and
SRI owns 25% of two companies, Goodyear Dunlop Tires Europe B.V. (“GDTE”) and Goodyear Dunlop Tires North
America, Ltd. (“GDTNA”). GDTE owns and operates substantially all of our tire businesses in Western Europe.
GDTNA owns the Dunlop brand and operates certain related businesses in North America. In Japan, we own 25%,
and SRI owns 75%, of two companies, one for the sale of Goodyear brand passenger and truck tires for replacement in
Japan and the other for the sale of Goodyear brand and Dunlop brand tires to vehicle manufacturers in Japan. We also
own 51%, and SRI owns 49%, of a company that coordinates and disseminates both commercialized tire technology
and non-commercialized technology among Goodyear and SRI, the joint ventures and their respective affiliates, and
we own 80%, and SRI owns 20%, of a global purchasing company. The global alliance also provided for the
investment by Goodyear and SRI in the common stock of the other.

SRI has the right to require us to purchase its ownership interests in GDTE and GDTNA, which we refer to as “exit
rights,” if there is a change in control of Goodyear, a bankruptcy of Goodyear or a breach, subject to notice and the
opportunity to cure, of the global alliance agreements by Goodyear that has a material adverse effect on the rights of
SRI or its affiliates under the global alliance agreements, taken as a whole. In addition, SRI has exit rights upon the
occurrence of the following events:

the adoption or material revision of a business plan for GDTE or GDTNA if SRI disagrees with the adoption or
revision;

certain acquisitions, investments or dispositions exceeding 10% but less than 20% of the fair market value of GDTE
or GDTNA or the acquisition by GDTE or GDTNA of all or a material portion of another tire manufacturer or tire
distributor;

if SRI decides not to subscribe to its pro rata share of any permitted new issue of non-voting equity capital authorized
pursuant to the provisions of the shareholders agreements relating to GDTE or GDTNA;

.if GDTE, GDTNA or Goodyear takes an action which, in the reasonable opinion of SRI, has, or is likely to have, a
continuing material adverse effect on the tire business relating to the Dunlop brand; or

if at any time SRI’s ownership of the shares of GDTE or GDTNA is less than 10% of the equity capital of that joint
venture company.

SRI must give written notice to Goodyear of its intention to exercise its exit rights no later than three months from the
date such exit rights became exercisable, except that notice of SRI’s intention to exercise its exit rights upon the
occurrence of the event described in the last bullet point above may be given as long as SRI’s share ownership is less
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than 10%. If SRI were to exercise any of its exit rights, the global alliance agreements provide that the purchase price
would be based on the fair value of SRI’s minority shareholder’s interest in GDTE and GDTNA. The purchase price
would be determined through a negotiation process where, if no mutually agreed purchase price was determined, a
binding arbitration process would determine the purchase price. Goodyear would retain the rights to the Dunlop brand
in Europe and North America following any such purchase. As of the date of this filing, SRI has not provided us
notice of any exit rights that have become exercisable.
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NORTH AMERICAN TIRE

North American Tire, our largest segment in terms of revenue, develops, manufactures, distributes and sells tires and
related products and services in the United States and Canada, and sells tires to various export markets, primarily
through intersegment sales. North American Tire manufactures tires in seven plants in the United States and two
plants in Canada.

North American Tire manufactures and sells tires for automobiles, trucks, motorcycles, buses, earthmoving and
mining equipment, commercial and military aviation and industrial equipment, and for various other applications.
Goodyear brand radial passenger tire lines sold in the United States and Canada include the Assurance family of
product lines — Assurance TripleTred All-Season, Assurance ComforTred Touring and Assurance Fuel Max — for the
premium passenger and cross-over utility vehicle segments. The Eagle family of product lines, available for the
high-performance segment, includes the Eagle F1 tire lines and the new Eagle Sport All-Season tire line. The
Wrangler family of product lines — including Wrangler DuraTrac, Wrangler SR-A, Wrangler MT/R with Kevlar and the
new Wrangler All-Terrain Adventure — targets the sport utility vehicle and light truck segments. The Goodyear brand
also offers the Ultra Grip family of winter tires, including Ultra Grip Ice WRT and Ultra Grip Winter. Additionally,
we offer Dunlop brand radial tire lines, including Signature II and SP Sport for the passenger and performance
segments, Rover and Grandtrek tire lines for the cross-over, sport utility vehicle and light truck segment, and SP
Winter, Graspic and Grandtrek tire lines for the winter tire segment. North American Tire also manufactures and sells
several lines of Kelly brand radial tires for passenger cars and light trucks in the United States and Canada.

North American Tire manufactures and sells all-steel, radial medium truck tires under the Goodyear, Dunlop and
Kelly brands for use on commercial trucks and trailers.

North American Tire also:

retreads truck, aviation and OTR tires, primarily as a service to its commercial customers,

manufactures tread rubber and other tire retreading materials for trucks, heavy equipment and aviation,

provides automotive maintenance and repair services at approximately 670 retail outlets primarily under the Goodyear
or Just Tires names,

provides trucking fleets with new tires, retreads, mechanical service, preventative maintenance and roadside
assistance from approximately 175 Wingfoot Commercial Centers,

sells automotive repair and maintenance items, automotive equipment and accessories and other items to dealers and
consumers,

sells chemical and natural rubber products to Goodyear’s other business segments and to unaffiliated customers, and
provides miscellaneous other products and services.

Markets and Other Information

Tire unit sales to replacement customers and OE customers served by North American Tire during the periods
indicated were:

NORTH AMERICAN TIRE UNIT SALES — REPLACEMENT AND OE

Year Ended December 31,
(In millions of tires) 2012 2011 2010
Replacement tire units 44.5 50.0 50.8
OE tire units 18.1 16.0 15.9
Total tire units 62.6 66.0 66.7

North American Tire is a major supplier of tires to most manufacturers of automobiles, motorcycles, trucks and
aircraft that have production facilities located in North America.

North American Tire’s primary competitors are Bridgestone and Michelin. Other significant competitors include
Continental, Cooper and several Asian manufacturers.

Goodyear, Dunlop and Kelly brand tires are sold in the United States and Canada through several channels of
distribution. The principal channel for Goodyear brand tires is a large network of independent dealers. Goodyear,
Dunlop and Kelly brand tires are also sold to numerous national and regional retail marketing firms in the
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United States. Several lines of private label brand tires are sold to independent dealers, national and regional
wholesale marketing organizations and various other retail marketers.
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We are subject to regulation by the National Highway Traffic Safety Administration (“NHTSA”), which has established
various standards and regulations applicable to tires sold in the United States. NHTSA has the authority to order the
recall of automotive products, including tires, having a defect related to motor vehicle safety. In addition, the
Transportation Recall Enhancement, Accountability, and Documentation Act (the “TREAD Act”) imposes numerous
reporting requirements with respect to tires. The TREAD Act also requires tire manufacturers, among other things, to
remedy tire safety defects without charge for five years and comply with revised and more rigorous tire testing
standards. NHTSA is also in the process of establishing national tire labeling regulations, under which certain tires
sold in the United States will be required to be rated for rolling resistance, traction and tread wear.

EUROPE, MIDDLE EAST AND AFRICA TIRE

Europe, Middle East and Africa Tire, our second largest segment in terms of revenue, develops, manufactures,
distributes and sells tires for automobiles, trucks, buses, aircraft, motorcycles, farm, earthmoving and mining
equipment, and industrial equipment throughout Europe, the Middle East and Africa, and sells tires to various export
markets, primarily through intersegment sales. EMEA manufactures tires in 16 plants in England, France, Germany,
Luxembourg, Poland, Slovenia, South Africa and Turkey. EMEA:

.manufactures and sells passenger car, truck, bus, motorcycle, farm and OTR tires under the Goodyear, Dunlop,
Debica, Sava and Fulda brands and other house brands,

sells aviation tires, and manufactures and sells retreaded aviation tires,

provides various retreading and related services for truck and OTR tires, primarily for its commercial truck tire
customers,

offers automotive repair services at retail outlets, and

provides miscellaneous other products and services.

Markets and Other Information

Tire unit sales to replacement customers and OE customers served by EMEA during the periods indicated were:
EUROPE, MIDDLE EAST AND AFRICA TIRE UNIT SALES — REPLACEMENT AND OE

Year Ended December 31,
(In millions of tires) 2012 2011 2010
Replacement tire units 46.4 56.8 55.6
OE tire units 16.3 17.5 16.4
Total tire units 62.7 74.3 72.0

EMEA is a significant supplier of tires to most vehicle manufacturers across the region.

EMEA’s main competitors are Michelin, Bridgestone, Continental, Pirelli, several regional and local tire producers and
imports from other regions, primarily Asia.

Goodyear and Dunlop brand tires are sold for replacement in EMEA through various channels of distribution,
principally independent multi-brand tire dealers. In some areas, Goodyear brand tires, as well as Dunlop, Debica, Sava
and Fulda brand tires, are distributed through independent dealers, regional distributors and retail outlets, of which
approximately 150 are owned by Goodyear.

Our European operations are subject to regulation by the European Union. In 2009, two important regulations, the
Tire Safety Regulation and the Tire Labeling Regulation, applicable to tires sold in the European Union were adopted.
The Tire Safety Regulation sets performance standards that tires for cars and light and commercial trucks need to meet
for rolling resistance, wet grip braking (passenger car only) and noise in order to be sold in the European Union, and
became effective beginning in 2012, with continuing phases that will become effective through 2020. The Tire
Labeling Regulation applies to all passenger car, light truck and commercial truck tires produced after July 1, 2012
and requires, after November 1, 2012, that consumers be informed about the tire's fuel efficiency, wet grip and noise
characteristics.
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LATIN AMERICAN TIRE

Our Latin American Tire segment manufactures and sells automobile and truck tires throughout Central and South
America and in Mexico, and sells tires to various export markets, primarily through intersegment sales. Latin
American Tire manufactures tires in five plants in Brazil, Chile, Colombia, Peru and Venezuela.

Latin American Tire manufactures and sells several lines of passenger and light and medium truck tires. Latin
American Tire also:

manufactures and sells pre-cured treads for truck tires,

retreads, and provides various materials and related services for retreading, truck and aviation tires,
manufactures and sells new aviation tires,

manufactures other products, including OTR tires, and

provides miscellaneous other products and services.

Markets and Other Information

Tire unit sales to replacement customers and OE customers served by Latin American Tire during the periods
indicated were:

LATIN AMERICAN TIRE UNIT SALES — REPLACEMENT AND OE

Year Ended December 31,
(In millions of tires) 2012 2011 2010
Replacement tire units 11.8 13.0 13.9
OE tire units 6.3 6.8 6.8
Total tire units 18.1 19.8 20.7

Latin American Tire is a significant supplier of tires to most manufacturers of automobiles, trucks and construction
equipment located in the region. Goodyear brand tires are sold for replacement primarily through independent dealers.
Significant competitors include Pirelli, Bridgestone, Michelin and Continental, and imports from other regions,
primarily Asia.

In 2012, Brazil adopted a tire labeling regulation, which takes effect in 2015 and sets requirements for tire
certification and labeling for rolling resistance, wet grip braking and noise for all passenger car, light truck and
commercial truck tires sold in that country. Final rules are being developed and are expected by the end of 2013.
ASIA PACIFIC TIRE

Our Asia Pacific Tire segment manufactures and sells tires for automobiles, light and medium trucks, aircraft, and
farm, earthmoving and mining equipment throughout the Asia Pacific region, and sells tires to various export markets,
primarily through intersegment sales. Asia Pacific Tire manufactures tires in seven plants in China, India, Indonesia,
Japan, Malaysia and Thailand. We ceased manufacturing tires at our Dalian, China facility in the third quarter of
2012. Asia Pacific Tire also:

retreads truck tires and aviation tires,

manufactures tread rubber and other tire retreading materials for aviation tires,

provides automotive maintenance and repair services at retail outlets, and

provides miscellaneous other products and services.

Markets and Other Information

Tire unit sales to replacement customers and OE customers served by Asia Pacific Tire during the periods indicated
were:

ASIA PACIFIC TIRE UNIT SALES — REPLACEMENT AND OE

Year Ended December 31,
(In millions of tires) 2012 2011 2010
Replacement tire units 11.7 12.4 12.7
OE tire units 8.9 8.1 8.7
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Asia Pacific Tire’s major competitors are Bridgestone and Michelin along with many other global brands present in
different areas, including Continental, Dunlop, Yokohama, Pirelli, and a large number of regional and local tire
producers.

Asia Pacific Tire sells primarily Goodyear brand tires throughout the region and also sells the Dunlop brand in
Australia and New Zealand. Other brands of tires, such as Kelly, Fulda and Sava, are sold in smaller quantities. Tires
are sold through a network of licensed and franchised retail stores and multi-brand retailers through a network of
wholesale dealers. In Australia and New Zealand, we also operate a network of approximately 320 retail stores under
the Beaurepaires brand.

GENERAL BUSINESS INFORMATION

Sources and Availability of Raw Materials

The principal raw materials used by Goodyear are natural and synthetic rubber. Natural rubber typically accounts for
approximately half of all rubber consumed by us on an annual basis. We purchase all of our requirements for natural
rubber in the world market. Our plants located in Beaumont and Houston, Texas supply the major portion of our
global synthetic rubber requirements.

Other important raw materials and components we use are carbon black, steel cord, fabrics and petrochemical-based
commodities. Substantially all of these raw materials and components are purchased from independent suppliers,
except for certain chemicals we manufacture. We purchase most raw materials and components in significant
quantities from several suppliers, except in those instances where only one or a few qualified sources are available.
We anticipate the continued availability of all raw materials and components we will require during 2013, subject to
spot shortages and unexpected disruptions caused by natural disasters such as hurricanes and other similar events.
Substantial quantities of fuel and other petrochemical-based commodities are used in the production of tires, synthetic
rubber and other products. Supplies of such fuels and commodities have been and are expected to continue to be
available to us in quantities sufficient to satisfy our anticipated requirements, subject to spot shortages.

In 2012, raw material costs increased by approximately 7% in our tire businesses compared to 2011, primarily driven
by an increase in the cost of synthetic rubber and carbon black. For the full year of 2013, we expect our raw material
costs will be lower than 2012. However, natural and synthetic rubber prices and other commodity prices have
experienced significant volatility, and this estimate could change significantly based on fluctuations in the cost of
these and other key raw materials.

Patents and Trademarks

We own approximately 2,200 product, process and equipment patents issued by the United States Patent Office and
approximately 3,600 patents issued or granted in other countries around the world. We have approximately 500
applications for United States patents pending and approximately 2,300 patent applications on file in other countries
around the world. While such patents and patent applications as a group are important, we do not consider any patent
or patent application to be of such importance that the loss or expiration thereof would materially affect Goodyear or
any business segment.

We own, control or use approximately 1,600 different trademarks, including several using the word “Goodyear” or the
word “Dunlop.” Approximately 12,300 registrations and 600 pending applications worldwide protect these trademarks.
While such trademarks as a group are important, the only trademarks we consider material to our business, or to the
business of any of our segments, are those using the word “Goodyear,” and with respect to certain of our international
business segments, those using the word “Dunlop.” We believe our trademarks are valid and most are of unlimited
duration as long as they are adequately protected and appropriately used.

Backlog

Our backlog of orders is not considered material to, or a significant factor in, evaluating and understanding any of our
business segments or our businesses considered as a whole.
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Research and Development

Our direct and indirect expenditures on research, development and certain engineering activities relating to the design,
development and significant modification of new and existing products and services and the formulation and design of
new, and significant improvements to existing, manufacturing processes and equipment during the periods indicated
were:

Year Ended December 31,
(In millions) 2012 2011 2010
Research and development expenditures $370 $369 $342

Employees

At December 31, 2012, we employed approximately 69,000 full-time and temporary people throughout the world,
including approximately 36,000 people covered under collective bargaining agreements. Approximately 8,000 of our
employees in the United States are covered by a master collective bargaining agreement with the United Steelworkers
(“USW?”), which expires in July 2013. Approximately 23,000 of our employees outside of the United States are covered
by union contracts which currently have expired or that will expire in 2013, primarily in Germany, France, Poland,
Brazil, China and Venezuela. In addition, approximately 1,000 of our employees in the United States are covered by
other contracts with the USW and various other unions. Unions represent the major portion of our employees in
Europe, Latin America and Asia.

Compliance with Environmental Regulations

We are subject to extensive regulation under environmental and occupational health and safety laws and regulations.
These laws and regulations relate to, among other things, air emissions, discharges to surface and underground waters
and the generation, handling, storage, transportation and disposal of waste materials and hazardous substances. We
have several continuing programs designed to ensure compliance with Federal, state and local environmental and
occupational safety and health laws and regulations. We expect capital expenditures for pollution control facilities and
occupational safety and health projects to be approximately $42 million during 2013 and approximately $53 million
during 2014.

We expended approximately $48 million during 2012, and expect to expend approximately $51 million and

$52 million during 2013 and 2014, respectively, to maintain and operate our pollution control facilities and conduct
our other environmental activities, including the control and disposal of hazardous substances. These expenditures are
expected to be sufficient to comply with existing environmental laws and regulations and are not expected to have a
material adverse effect on our competitive position.

In the future, we may incur increased costs and additional charges associated with environmental compliance and
cleanup projects necessitated by the identification of new waste sites, the impact of new environmental laws and
regulatory standards, or the availability of new technologies. Compliance with Federal, state and local environmental
laws and regulations in the future may require a material increase in our capital expenditures and could adversely
affect our earnings and competitive position.

INFORMATION ABOUT INTERNATIONAL OPERATIONS

We engage in manufacturing and/or sales operations in most countries in the world, often through subsidiary
companies. We have manufacturing operations in 22 countries, including the United States. Most of our international
manufacturing operations are engaged in the production of tires. Certain other products are also manufactured in
plants located outside the United States. Financial information related to our geographic areas for the three year period
ended December 31, 2012 appears in the Note to the Consolidated Financial Statements No. 7, Business Segments,
and is incorporated herein by reference.

In addition to the ordinary risks of the marketplace, in some countries our operations are affected by price controls,
import controls, labor regulations, tariffs, extreme inflation and/or fluctuations in currency values. Furthermore, in
certain countries where we operate, transfers of funds into or out of such countries are generally or periodically
subject to certain requirements. See “Item 1A. Risk Factors” for a discussion of the risks related to our international
operations.
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EXECUTIVE OFFICERS OF THE REGISTRANT

Set forth below are: (1) the names and ages of all executive officers of the Company at February 12, 2013, (2) all

positions with the Company presently held by each such person and (3) the positions held by, and principal areas of

responsibility of, each such person during the last five years.

Name Position(s) Held Age

Richard J. Kramer Chairmap of the Board, Chief Executive Officer 49
and President

Mr. Kramer was elected Chief Executive Officer and President effective April 13, 2010 and Chairman effective

October 1, 2010. He is the principal executive officer of the Company. Mr. Kramer joined Goodyear in March 2000

and has served as Executive Vice President and Chief Financial Officer (June 2004 to August 2007), President, North

American Tire (March 2007 to February 2010) and Chief Operating Officer (June 2009 to April 2010).

Darren R. Wells Executive Vice President and Chief Financial Officer 47
Mr. Wells was named Executive Vice President and Chief Financial Officer in October 2008. He is Goodyear's
principal financial officer. Mr. Wells joined Goodyear in August 2002 and has served as Senior Vice President,
Business Development and Treasurer (May 2005 to March 2007) and Senior Vice President, Finance and Strategy
(March 2007 to October 2008).

Stephen R. McClellan President, North American Tire 47
Mr. McClellan was named President, North American Tire on August 18, 2011. He is the executive officer
responsible for Goodyear's operations in North America. Mr. McClellan joined Goodyear in 1988 and has served as
Vice President, Goodyear Commercial Tire Systems (September 2003 to August 2008) and President, Consumer
Tires, North American Tire (August 2008 to August 2011).

Arthur de Bok President, Europe, Middle East and Africa Tire 50

Mr. de Bok was named President, Europe, Middle East and Africa Tire effective February 1, 2008. He is the executive
officer responsible for Goodyear's operations in Europe, the Middle East and Africa. Mr. de Bok joined Goodyear in
January 2002 and has served as President, European Union Tire (September 2005 to January 2008).

Jaime Cohen Szulc President, Latin American Tire 50

Mr. Szulc joined Goodyear as President, Latin American Tire in September 2010. He is the executive officer
responsible for Goodyear's operations in Mexico, Central America and South America. Prior to joining Goodyear, Mr.
Szulc was Senior Vice President and Chief Marketing Officer of Levi Strauss & Co., a global apparel company, from
August 2009 until August 2010. He was also previously employed by Eastman Kodak Company, a global
manufacturer of imaging technology products, from 1998 until March 2009, including most recently as Managing
Director, Global Customer Operations and Chief Operating Officer for the Consumer Digital Group and Corporate
Vice President.

Daniel L. Smytka President, Asia Pacific Tire 50

Mr. Smytka was named President, Asia Pacific Tire on November 14, 2011. He is the executive officer responsible for
Goodyear's operations in Asia, Australia and the Western Pacific. Mr. Smytka joined Goodyear in October 2008 and
has served as Vice President, Consumer Tires, Asia Pacific Region (October 2008 to October 2010) and Vice
President and Program Manager, Asia Pacific Region (October 2010 to November 2011). Prior to joining Goodyear,
he was President, North American Building Systems & Services of Carrier Corp., a global provider of heating,
ventilation, air conditioning and refrigeration solutions, from April 2007 to October 2008.

David L. Bialosky Senior Vice President, General Counsel and Secretary 55
Mr. Bialosky joined Goodyear as Senior Vice President, General Counsel and Secretary in September 2009. He is

Goodyear's chief legal officer. Prior to joining Goodyear, Mr. Bialosky served in legal positions of increasing
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responsibility at TRW Inc., TRW Automotive Inc. and TRW Automotive Holdings Corp. for 20 years, including most
recently as Executive Vice President, General Counsel and Secretary of TRW Automotive Holdings Corp., a global
supplier of automotive parts, from April 2004 until September 2009.
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Name Position(s) Held Age
Paul Fitzhenry Senior Vice President, Global Communications 53
Mr. Fitzhenry joined Goodyear as Senior Vice President, Global Communications on October 8, 2012. He is the
executive officer responsible for Goodyear's communications activities worldwide, i